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HAJEE KARUTHA ROWTHER HOWDIA COLLEGE, (Autonomous)
Re-Accredited with A++ Grade by NAAC (34 Cycle)

HAJEE KARUTHA ROWTHER HOWDIA COLLEGE

(An Autonomous Institution Affiliated to Madurai Kamaraj University, Madurai.)
Re-Accredited with A++ Grade by NAAC (3 Cycle)
Uthamapalayam - 625 533.

College Vision and Mission
Vision
Our vision is to provide the best type of higher education to all, especially to students
hailing from minority Muslim community, rural agricultural families and other deprived,
under privileged sections of the society, inculcating the sense of social responsibility in

them. Our college is committed to produce talented, duty-bound citizens to take up the

challenges of the changing times.
Mission

Our mission is to impart and inculcate social values, spirit of service and religious

tolerance as envisioned by our beloved Founder President Hajee Karutha Rowther.

The Vision beckons..................... the Mission continues forever.
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HAJEE KARUTHA ROWTHER HOWDIA COLLEGE

(An Autonomous Institution Affiliated to Madurai Kamaraj University, Madurai.)
Re-Accredited with A++ Grade by NAAC (314 Cycle)

Uthamapalayam - 625 533.

Department Vision and Mission

Vision

To be recognized by the stakeholders as a leader in providing quality and affordable
professional accounting, finance, education and computer skills in accounting to

match the Industry need.

Mission

e Provide a student-centered environment that promotes academic excellence,
professionaland personal growth, ethical and professional conduct.

e Develop outstanding graduates who could demonstrate knowledge, skills, and
competencies necessary to excel in entrepreneurial venture, higher education and or

employment.
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Programme Educational Objectives (PEO)

Our graduates will be progressive, efficient, value based, academically excellent, creative,
collaborative, empowered and globally competent literates with the skills required for societal

change.

They will demonstrate

Comprehensive knowledge and expertise, employability, the acumen of creative

PEO1 and critical thinking, the spirit of enquiry and professional attitude required for a
successful career

PEO2 Accountability, linguistic competence and communication skills in the work
environment and beyond

PEO3 Perseverance, effective collaboration, team spirit, leadership and problem solving
skills

PEO4 Keen sense of civility, professional ethics, receptivity and moral righteousness

PEOS Commitment to address social and environmental threats and to act as

responsible service-minded, duty-bound global citizens

Programme Outcomes (PO)
On completion (after three years) of B.Com., Banking programme, the students are able to

PO1

Capable of demonstrating comprehensive knowledge and understanding of one
or more disciplines that form a part of an undergraduate Programme of study

P02

Ability to express thoughts and ideas effectively in writing and orally;
Communicate with others using appropriate media; confidently share one’sviews
and express herself/himself; demonstrate the ability to listen carefully, read and
write analytically, and present complex information in a clear and concise
manner to different groups.

PO3

Capability to apply analytic thought toa body of knowledge; analyse and evaluate
evidence, arguments, claims, beliefs on the basis of empirical evidence; identify
relevant assumptions or implications; formulate coherent arguments; critically
evaluate practices, policies and theories by following scientific approach to
knowledge development.

PO4

Capacity to extrapolate from what one has learned and apply their competencies
to solvedifferent kinds of non-familiar problems, rather than replicate curriculum
content knowledge; and apply one’s learning to real life situations.

PO5

Ability to evaluate the reliability and relevance of evidence; identify logical
flaws and holes in the arguments of others; analyze and synthesize data from a
variety of sources; draw valid conclusions and support them with evidence and
examples, and addressing opposing viewpoints.
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Programme Specific Outcomes (PSO)
A graduate of B.Com., Banking after three years’ will

Be competent, creative, knowledge, problem solving and highly valued

PSO1 ; . ;
Professionals in industry, academia, or government.

Be flexible and adaptable in the workplace; possess the capacity to embrace new
PS0O2 opportunities of emerging technologies, leadership and teamworkopportunities,
all affording sustainable lifelong management Careers.

Continue their professional and communication development by obtaining

PS03 Advanced degrees in Banking or other professional fields.

Act with global, ethical, societal, ecological and commercial awareness, as

PS04 Expect practicing analyzing capacity of management professionals.

Adapt to a rapidly changing environment with learned and applied new skills
PSO5 and decision making modern tools, become socially responsible and Value
driven citizens, committed to sustainable development.

Programme Scheme

Eligibility

A Pass in 10+2 examination conducted by Board of Higher Secondary Education, Government of
Tamilnadu or equivalent with Commerce & Accountancy.

For Programme Completion
A Candidate shall complete:

Part I - Language Courses - Tamil/Arabic/Malayalam/ euenflsg s101p in semesters I and Il respectively
Part Il - Language Courses - English in semesters I and II respectively

Part III - Core Courses in semesters |, I1, 11, IV, V and VI respectively

Part III - Generic Elective Courses in semesters I, II, Il and IV respectively

Part III - Discipline Elective Courses in semesters IV, V and VI respectively

Part IV - Foundation Course (Skill Enhancement Course) in Semester |

Part IV - Entrepreneurial Skills (Skill Enhancement Course) Course in Semester 11

Part IV - Professional Competency Skill (Skill Enhancement Course) Course in Semester V

Part IV - Non Major Elective (Skill Enhancement Course) Courses in Semesters V and VI respectively
Part IV - Environmental Studies Course in semester [

Part IV - Value Education Course in semester III

Part IV - Summer Internship/Industrial Training Course in semester V

Part V - Extension activity in semester IV

Scheme of Examinations under Choice Based Credit System

Term End Examinations (TEE) - 75 Marks
Continuous Internal Assessment Examinations (CIAE) - 25 Marks
Total - 100 Marks

Pattern of Continuous Internal Assessment Examinations (CIAE)

Average of Two Internal Tests (each 20 marks) - 20 Marks
Assignment - 05 Marks
Total - 25 Marks

Pattern of Term End Examinations
(Max. Marks: 75 / Time: 3 Hours)

External Examinations Question Paper Pattern for Part I & III and
Part IV (Non- Major Elective & Skill based Subject)
Section - A (5 X 1 =5 Marks)
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Answer ALL questions.

e Questions1-5

e One question from each unit

e Multiple choice questions and each question carries Four choices

Section - B (5 X 2 = 10 Marks)
Answer ALL questions.
e (Questions 6-10
e One question from each unit
e Short Answer (Definition)

Section - C (5 X 6 = 30 Marks)

Answer any ALL questions (Choose either a or b).
e Questions 11 -15
e One question from each unit
e Paragraph

Section - D (3 X 10 = 30 Marks)

Answer any THREE out of five questions.
e Questions 16 - 20
e One question from each unit
e Essay type

External Examinations Question Paper Pattern for Part IV-
Foundation Course
e MCQ Pattern (1 X 75 =75 Marks)

External Examinations Question Paper Pattern for Part IV-
Environmental Studies and Value Education

Section - A: (5 X 6 = 30 Marks)

Answer ALL questions choosing either A or B.
e Questions1-5
e Two questions from each unit (either.... or.... type)
e Paragraph

Section - B (3 X 15 = 45 Marks)
Answer any THREE out of five questions.
e Questions 6-10
e One question from each unit
e Eaasy type

Part V (Extension Activities) - 13 Activities
e Internal Evaluation
Passing Marks
Minimum 27 for External Exam
Eligibility for the degree - passing minimum is 40%

Practical Examination

Internal - 40 marks
External - 60 marks (24 mark is mandatory)
Total - 100 marks

Passing minimum is 40%
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Weightage
Weightage for Bloom’s Taxonom Percentage Marks
ghtas y & CIAE | TEE
Knowledge (Remembering) - K1 15 4 11
Understanding - K2 20 5 15
Applying - K3 25 6 19
Analyzing - K4 40 10 30
Gross Total 100 25 75
Assessment
Distribution of questions and marks for Continuous Internal Assessment Examinations
Bloom’s Taxonomy Section A Section B Section C Section D Total
Knowledge(K1) 2(2) 2(2) - -
Understanding(K2) Assignment (5) 25 marks
Apply(K3) - - 2(6) -
Analyzing (K4) - 2(2) - 1(8)
Distribution of questions and marks for Term End Examinations.
Bloom’s Taxonomy Section A Section B Section C Section D Total
Knowledge(K1) 1(1) 2(4) 1(6) -
Understanding(K2) 1(1) 1(2) 2(12) - Total
Apply(K3) 3(3) 2(4) 2(12) - 75 Marks
Analyzing (K4) - - - 3(30)
Note: Figures in parenthesis are Marks
Credits Distribution
S.No Part Category No of Courses No of Credits
1 Part-1 Language 2 6
2 Part - II English 2 6
Core
(Theory / Practical / Project) 19 76
3 Part - III Discipline Elective 5 15
(Theory / Practical)
Generic Elective 7 20
(Theory / Practical )
Foundation Course 1 2
4 | Part- IV (AEC) EVS 1 2
Value Education 1 2
NME 2 4
Entrepreneurial Skills 1 2
5 Part - IV (SEC) Professional Competency 1 2
Internship 1 2
6 Part-V Extension Activity 1 1
Total 44 140
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COMMERCE - BANKING

Details of Course Category, Code, Credits & Title

Course Course . Max. .
o Code Course Title Hrs | CIAE | TEE Marks Credits
Semester -1
Part-1
26UTALL11 | Qurgigsop - |
Introduction to
26UARLL11 | Arabic
Language - |
Language - | History of 6 25 75 100 3
26UMMLL11 | Malayalam
Literature
esslEg FLOLp — 1
26UCBLL11 51955 Q5L 156
Part - 11
English - | 26UENLL11 | General English - 1 6 25 75 100 3
Part - 11l
Core-1 | 26UcBcc1y | Fimancial 5 | 25 | 75 | 100 4
Accounting - |
Core - II 26UCBCCcl12 | Principles of 5 25 75 | 100 4
Marketing
Gen.erlc 26UCBGE11 | Business Economics 4 25 75 100 3
Elective - |
Part -1V
Foundation
Course 26UCBFN11 | MS Office 2 25 75 100 2
(SEC)(MCQ)
EVS 26UGEVS11 | Lnvironmental 2 25 75 | 100 2
Studies
TOTAL 30 21
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Course Course . Max. .
Category Code Course Title Hrs | CIAE | TEE Marks Credits
Semester - 11
Part - |
26UTALL21 | Qurgssdp - I
Introduction to
26UARLL21 | Arabic
L - 11
Language - II SR 6 | 25 |75 | 100 3
26UMMLL21  ~OmP
& Translation
uenflag sLOlLp — 11
26UCBLL21 | d/auaiews
GLoevressren Lo
Part - 11
English - I1 26UENLL21 | General English - 11 6 25 75 100 3
Part - 111
Core— 1l | 26UCBCC21 | Fimancial 4 | 25 |75 | 100 4
Accounting - II
Core-IV | 26UCBCC22 | Dusiness 4 | 25 |75 | 100 4
Management
Core-V | 26UcBCcz3 | Sommercial 4 | 25 |75 | 100 4
Banking
Generic Economic
: 26UCBGE21 | Development of 3 25 75 100 3
Elective - I1 :
India
Ger.lerlc 26UCBGE22 Advertlsem(.ent and 3 7t 7c 100 9
Elective - 111 Salesmanship
TOTAL 30 23
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n Marks
Course . E % - —_
Code Course Title Category é S| < = g
auesll&Hg F1OIp — 1
26UCBLL11 51955 QSTL jL|sair Language-1| 6 3 |25 |75 100

Course Objectives

To compare business and friendly letter formats, write letters in response to specific writing
prompts and apply the knowledge of language structure and conventions.

UNIT Contents No. of
Hours
s3I T Cprndsd Csemal Fmmiser - $sa160 QOFSTL_FLIGT aIDSHET -
I 6T(LpS Sl LoPMILD eurul QO omLf) - $Heued C1FTLFLI6ST Few L _gaT. 18
ouessila #19F5mIFeT CHemar - CHISEHBIFET - LY LILIGHL FnF6T FL9F
I QUHEHET - NS H19FBIGT OLITG OLDLILY - LIL) QUMBISGT. 18
ouessflas flFmgenest #Qs mISer - QNWTLTT NFTIOET 6UBIF  QINFTTew cRT
I LSTISeT FHSL L OSHET - UG H14.5LD 18
QNP LIGHGST FLYFBISGT - 9T FIGOD FAIBS HL4SBIFH6T - Cauemnev Govessrig
v QI GETGRTLILI H19 FBIFGT- HTLILI(H) FLFBIFGT. 18
pafest s OSTLjLy Fngemiser - Qeeswd - OFwed OCsm@Ly
Vv QFwed(pemm - LAGTIGTEHFD- &I @hoFe - CFTemev BHaS) - @afls ST & 18
wABI® - L6 2arL_g1b - O)FTemev GG oG FHLD QuIBHIL
Total 90
Course Outcomes Knowledge
Level
co On completion of this course, students will
saauey OgmLgLy GCrrssd GCsewey erwpsd, eumwl Glomy) wpmid
1 SHaIe) OsTL_jLiar seoL_sar Lpp OsH s OFTaTaremLD. K1,K2,K3,K4
URTE  FLYFBIFET, UMBFGT, O LIT. QIGOLOLILY,  LILY GU/EI% G GoT
2 mm&&mmﬁgugjgﬂ g{ﬁﬁg,/@a;nmmsvm_?l K * K1,K2,K3,K4
NwmuTg QNFTTeHeT UmlE MNFTTHERT LISTFHAOT LOMMILD — 61 (G 60
3 s FmIG®aTL Lpm 0% M pg) @55/167'16wm)an.Ll e © K1,K2,K3,K4
AMpLeoest, IF Fewp FTips Cauemev Goveurry @) eusresorLiis
4 pmid STLILT® $19miISearL] LD 0%M kg OFmaTereuLD. K1,K2,K3,K4
BaieT s&aie0 QOFTL_jL) Fngermiser LpD Q%M EgG OFTaTaTeVTLD. K1,K2,K3 K4
K1-Knowledge, K2-Understand, K3-Apply, K4- Analyze
Text books
Db sHCpger P (eweTalf TSN, cuesls SFaicy OFmL_[gL, Preshanna
L Publications, 2019.
Reference Books
1. ‘ wpewestaud @il 61Ld. OlFevauTTe)d cuenils $aHeaied GG mL L), Preshanna Publications, 2017.
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Mapping with Programme Outcomes:

CO /PO PO1 P02 PO3 P04 PO5
Cco1 3 3 2 3 3
Cc02 3 3 3 3 3
Cco3 3 3 3 3 3
C0o4 3 3 3 2 2
CO5 3 2 3 2 3
Strong-3 Medium-2 Low-1
Level of Correlation between PSO’s and CO’s

CO /PSO PSO1 PS0O2 PS03 PS04 PSO5
Cco1 3 2 2 3 3
c02 3 3 3 3 2
Co3 3 3 3 3 3
COo4 3 3 3 3 2
CO5 3 3 3 3 3
Strong-3  Medium-2 Low-1

COURSE CONTENTS AND LECTURE SCHEDULE

Module No. \ Topic \ No. of Lectures
UNIT -1
11 ELE) @'J_T)ITI_U.L[— Crprasid - C5eal - Fmmiser - $H6ucd 0&mL_FLier
' AUHSHSHET

1.2 61(pS &I LPMILD urtd Gomf) - sseued QS TLFLI6T e L_saT
UNIT - 11

21 Y as.qgﬂilmfr— Camal - CHIESHBIF6TN - LY LILIGHL FoIFH6T HL4F

' AUHSHHET

2.2 QGRS F19 FMBIG6T - CILITG| SOLOLIL] - LILG GIEIF 6T
UNIT - 111

3.1 aIewllE NFTIen 6wt 19 $mIsaeT - lwrLimy e)Fmyen est 9

3.2 EIG) NFTIeneRT - LSTISHET - FHHL L DSHET - 6UF 6D HL9.FLD 9
UNIT - IV

4.1 D LIGH G H1L9 FBIF 6T - 9 TF HIGHD FITIHS FL9-F/BI% 6T 9

4.2 Couemev Gouenriy afessTentLiLl $19 FmI%al- STLILI(H) F19 5 BIG6T. 9
UNIT -V

BafeT $HaU6 O\GMTL_[fL| FTFaTEISET - Q)emamtwiLd - OlFwed O)gm@LiLy
5.1 QFwedLpeOD - LAGTGTEHFGD- TG0 3 (GHFGD 9
Ozmevev p56S) - Ralld ST & orBr® - L6 2011 - GG TemevGLIF
5.2 LopIOomf) HHLd QuBHILd 9
Total 90

Course Designer
Name: Dr. N. Thahira

Associate Professor of Commerce (Banking)
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" Marks
Course £ £
= : = 23] p—
Code Course Title Category 2 3| < = ;_g
26UCBCC11 FINANCIAL ACCOUNTING -1 Core-I 5 1 4 2575100

Course Objectives

To Facilitate the understanding of accounting in general concepts for assets, liabilities and
stakeholders’ equity in a concise and clear manner work of a higher order from the

fundamentals of financial accounting to the advanced level.

UNIT Contents No. of
Hours
Accounting Principles - concepts and conventions - Double
I Entry System of Book keeping - Journals, Ledgers - Trial 15
Balance -Subsidiary Books.
Accounting Standards - Meaning - Objectives - Need -
I Significance - Indian Accounting Standards - Accounting 15
Standards 1, Accounting Standards 2, Accounting Standards
6, Accounting Standards 10, Accounting Standards 14.
Errors - Classification and Types of Errors - Rectification of
111 errors - Preparation of Suspense Account - Bank 15
Reconciliation Statement.
v Single Entry System or Accounts from Incomplete Records - 15
Statement of Affairs Methods - Conversion method.
v Preparation of Final Accounts of a sole trading concern with 15
adjustments.
Total 75
Note: The questions should be asked in the ratio of 60% for problems and 40% for
theory
Course Outcomes Knowledge
Level
CcO On completion of this course, students will
Explain the Meaning, Principles and Concepts &
1 Conventions of accounting and Double Entry System; pass K1,K2
Journal Entries, Preparing ledgers.
2 Explains the Accounting Standards K1,K2,
3 Prepare. ReFtification of Errors]Journal Enters and Bank K1,K2,K3,K4
Reconciliation statement.
4 Prepare Single Entry or Account of Incomplete Record. K1, K2,K3,K4
5 Reveal The Final Accounts of a sole Trader K1,K2,K3,K4
K1-Knowledge, K2-Understand, K3-Apply, K4- Analyze
Textbooks
1. S.P.Jain & K.L.Narang, Advanced Accountancy, Kalyani Publishers, 2020.
2. T.S. Reddy& A. Murthy, Advanced Accountancy, Margham Publishers, 2019.

Reference Books
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R.L. Gupta & Radheswamy, Advanced Accountancy, Sultan Chand & Sons

L P vt. Ltd2005.
2. Maheshwari & Maheshwar, Advanced Accountancy, Vikas Publishing House Pvt.
Ltd2005.
e-Resources
1. NPTEL (Swayam): Financial Accounting - Course - Swayam - NPTEL
Mapping with Programme Outcomes:
CO /PO PO1 P02 PO3 P04 PO5
Co1 3 3 2 3 3
C0o2 3 3 3 3 3
C0o3 3 2 3 3 3
CO4 3 3 3 3 3
CO5 3 2 3 3 3
Strong-3  Medium-2 Low-1
Level of Correlation between PSO’s and CO’s
CO /PSO PSO1 PSO2 PS03 PS04 PSO5
Cco1 3 3 3 2 2
C02 3 2 3 3 2
C03 3 2 3 3 2
CO4 3 3 3 3 2
CO5 3 2 3 2 2
Strong-3  Medium-2 Low-1
COURSE CONTENTS AND LECTURE SCHEDULE
. No. of
Module No. Topic Lectures
UNIT -1
1.1 Accounting Principles, Concepts and Conventions. 3
1.2 Double Entry System 3
1.3 Journal 3
1.4 Ledgers 3
1.5 Trial Balance - Subsidiary Books. 3
UNIT - 11
2.1 Accounting Standards 1 4
2.2 Accounting Standards 2 4
2.3 Accounting Standards 6 3
2.4 Accounting Standards 10 4
UNIT - III
31 Introduction Errors 2
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3.2 Classification and Types of Errors 3

3.3 Rectification of Errors, Preparation of Suspense Account 5

3.4 Introduction Bank Reconciliation Statement, All Models 5
UNIT - IV

4.1 Single Entry System 5

4.2 Statement of Affairs Methods 5

4.3 Conversion method 5
UNIT -V

5.1 Trading Account with adjustment 5

5.2 Profit & Loss Account with adjustment 5

5.3 Balance sheet with adjustment 5

Total 75

Course Designer
Name: Dr. M. Kaja Mohideen
Assistant Professor of Commerce (Banking)
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" Marks
Course £ = —_
Course Title Category 3| 3| 8| wm| E
Code = 5| S| H| B
26UCBCC12 PRINCIPLES OF MARKETING Core-II 5 4 | 25|75 |100

Course Objectives

Value Creation: Marketing is the process of identifying customer needs and creating products
or services that provide superior value.
The 4 Ps: It centers on the strategic mix of Product, Price, Place, and Promotion to reach the
right audience at the right time.
Customer Centricity: The discipline has shifted from simply pushing products to
understanding the entire customer journey and lifecycle.

UNIT

Contents

No. of
Hours

Introduction to Marketing

Meaning - Definition and Functions of Marketing — Evolution of
Marketing Concepts - Innovations in Modern Marketing. Role and
Importance of Marketing - Classification of Markets - Niche
Marketing.

15

II

Market Segmentation

"Meaning and definition - Benefits - Criteria for segmentation -
Types of segmentation - Geographic - Demographic - Psychographic
- Behavioral Targeting, Positioning & Repositioning - Introduction
to Consumer Behavior - Consumer Buying Decision Process and
Post Purchase Behavior - Motives. Freud’s Theory of Motivation.

15

II

Product & Price

Marketing Mix - an overview of 4P’s of Marketing Mix Product -
Introduction to Stages of New Product Development - Product
Life cycle - Pricing - Policies - Objectives - Factors Influencing
Pricing - Kinds of Pricing.

15

IV

Promotions and Distributions

Elements of promotion - Advertising -objectives - Kinds of
Advertising Media- Traditional Vs Digital Media - Sales Promotion -
types of sales promotion - Personal Selling — Qualities needed for a
personal seller- Channels of Distribution for Consumer Goods -
Channel Members -

Channels of Distribution for Industrial Goods.

15

Competitive Analysis and Strategies

Global Market Environment - Social Responsibility and Marketing
Ethics — Recent Trends in Marketing - A Basic Understanding of E -
Marketing & M-Marketing - E-Tailing - CRM - Market Research -
MIS and Marketing Regulation.

15

Total

75

Course Qutcomes Knowledge Level

co |

On completion of this course, students will
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1 Develop an understanding on the role and importance of K1.K2,K3,K4
marketing.
2 Apply the 4p’s of marketing in their venture K1,K2,K3,K4
3 Identify the factors determining pricing K1,K2,K3,K4
4 Use the different Channels of distribution of industrial goods K1,K2,K3 K4
5 Understand the concept of E-marketing and E-Tailing K1,K2,K3 K4
K1-Knowledge, K2-Understand, K3-Apply, K4- Analyze
Textbooks
1 "Philip Kotler, Principles of Marketing: A South Asian Perspective, Pearson
] Education. New Delhi"
2 "Dr.C.B. Gupta & Dr.N. Rajan Nair, Marketing Management, Sultan Chand & Sons,
' New Delhi."
Reference Books
1 "Prof Kavita Sharma, Dr. Swati Agarwal, Principles of Marketing Book, Taxmann,
' New Delhi"
2. "Dr. ]. Jayasankar, Marketing Management, Margham Publications, Chennai."
e-Resources
1. https://www.aha.io/roadmapping/guide/marketing/introduction
Mapping with Programme Outcomes
COo /PO PO1 P02 PO3 P04 PO5
CcOo1 3 2 3 2 2
C0o2 3 2 3 2 3
Co3 3 2 3 2 3
C04 3 2 3 2 2
CO5 3 2 3 2 2
Strong-3  Medium-2 Low-1
Level of Correlation between PSO’s and CO’s
CO /PSO PSO1 PSO2 PSO3 PS04 PSO5
CcOo1 2 3 2 3 3
CO2 2 3 2 3 3
C0o3 2 3 2 3 3
CO4 2 3 2 3 3
CO5 2 3 2 2 2
Strong-3  Medium-2 Low-1
COURSE CONTENTS AND LECTURE SCHEDULE
. No. of
Module No. Topic Lectures
UNIT -1
1.1 Definition and Functions of Marketing 3
1.2 Evolution of Marketing Concepts 3
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1.3 Innovations in Modern Marketing 3
1.4 Role and Importance of Marketing 3
1.5 Classification of Markets, Niche Marketing 3
UNIT - II
2.1 Meaning, Benefits and Criteria for segmentation 3
2.2 Types of Segmentation 3
2.3 Targeting, Positioning & Repositioning 3
2.4 Introduction to Consumer Behavior 3
25 Consumer Buying Decision Process and Freud’s Theory of 3
] Motivation
UNIT - III
3.1 Marketing Mix 5
39 Introduction to Stages of New Product Development,
) Product Life Cycle 5
33 Pricing Policies, Objectives, Factors Influencing
' Pricing and Kinds of Pricing. 5
UNIT - IV
41 Elements of promotion, Advertising, objectives and
) Kinds of Advertising Media 3
Traditional Vs Digital Media, Sales Promotion, types of sales
4.2 . . 3
promotion and Personal Selling
4.3 Qualities needed for a personal seller 3
4.4 Channels of Distribution for Consumer Goods 3
and Channel Members, Channels of Distribution for
4.5 . 3
Industrial Goods.
UNIT -V
5.1 Global Market Environment 3
£ 9 Social Responsibility and Marketing ethics and Recent trends 3
] in Marketing
5.3 E-Marketing and M-Marketing, E-Tailing 3
5.4 CRM, Market Research 3
5.5 MIS and Marketing Regulation 3
Total 75

Course Designer
Name: Dr. N. Thahira
Associate Professor of Commerce (Banking)
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w| @ Marks
Course ‘5 S| —
Code Course Title Category S| & = = ‘g
26UCBGE11 BUSINESS ECONOMICS Generic | , | 3 | 55|75/ 100
Elective - I

Course Objectives

Business Economics, also known as Managerial Economics, is a field of applied economics that
integrates economic theory with business practices. Its primary purpose is to help business
leaders make rational decisions and plan for the future.

No. of

UNIT Contents
Hours

Introduction to Economics

Introduction to Economics - Wealth, Welfare and Scarcity Views on
Economics - Positive and Normative Economics - Definition -Scope
and Importance of Business Economics - Concepts: Production
I Possibility frontiers - Opportunity Cost - Accounting Profit and 12
Economic Profit - Incremental and Marginal Concepts- Time and
Discounting Principles -

Concept of Efficiency- Business Cycle:- Theory, Inflation, Depression,
Recession, Recovery, Reflation and Deflation,

Demand & Supply Functions

Meaning of Demand - Demand Analysis: Demand Determinants, Law
of Demand and its Exceptions. Elasticity of Demand: Definition,
Types, Measurement and Significance. Demand
Forecasting - Factors Governing Demand Forecasting - Methods of
Demand Forecasting, Law of Supply and Determinants.

I1 12

Consumer Behavior

Consumer Behavior - Meaning, Concepts and Features - Law of
Diminishing Marginal Utility - Equi-Marginal Utility - Coordinal
and Ordinal concepts of Utility - Indifference Curve: Meaning,
II Definition, Assumptions, Significance and Properties - Consumer ‘s 12
Equilibrium. Price, Income and Substitution Effects. Types of
Goods: Normal, Inferior and Giffen Goods - Derivation of Individual
Demand Curve and Market Demand Curve with the help
of Indifference Curve.

Theory of Production

Concept of Production - Production Functions: Linear and Non -
Linear Homogeneous Production Functions - Law of Variable
IV Proportion - Laws of Returns to Scale - Difference between Laws of 12
variable proportion and returns to scale - Economies of Scale -
Internal and External Economies - Internal and External
Diseconomies - Producer’s equilibrium

Product Pricing
\' Price and Output Determination under Perfect Competition, Short 12
Period and Long Period Price Determination, Objectives of Pricing
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Policy, its importance, Pricing Methods and Objectives - Price
Determination under Monopoly, kinds of Monopoly, Price
Discrimination, Determination of Price in Monopoly - Monopolistic
Competition - Price Discrimination, Equilibrium of Firm in
Monopolistic Competition-Oligopoly - Meaning - features,
—Kinked Demand|| Curve
Total 60
Course OQutcomes Knowledge Level
co On completion of this course, students will
1 Explair.l the positive and negative approaches in economic K1.K2,K3,K4
analysis
2 Understood the factors of demand forecasting K1,K2,K3,K4
3 Know the assumptions and significance of indifference K1.K2,K3.K4
curve
4 Outline the internal and external economies of scale K1,K2,K3,K4
5 Relate and apply the various methods of pricing K1,K2,K3,K4
K1-Knowledge, K2-Understand, K3-Apply, K4- Analyze
Textbooks
1. H.L. Ahuja, Business Economics-Micro & Macro - Sultan Chand & Sons, New Delhi.
2. C.M. Chaudhary, Business Economics-RBSA Publishers - Jaipur-03.
Reference Books
1. S.Shankaran, Business Economics-Margham Publications, Chennai.
2 P.L.Mehta, Managerial Economics-Analysis, Problems & Cases, Sultan Chand &
' Sons, New Delhi.
Mapping with Programme Outcomes
CO /PO PO1 P02 PO3 P04 PO5
CcOo1 3 2 2 2 2
C0o2 3 2 3 3 2
C0o3 3 2 3 3 2
C04 3 2 2 3 2
CO5 3 2 3 3 2
Strong-3  Medium-2 Low-1
Level of Correlation between PSO’s and CO’s
CO /PSO PSO1 PS02 PS03 PS04 PSO5
Co1 1 2 2 2 3
C0o2 2 2 2 2 3
C0o3 2 2 2 3 3
C04 2 2 2 2 2
CO5 2 2 2 3 3
Strong-3  Medium-2 Low-1
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COURSE CONTENTS AND LECTURE SCHEDULE

. No. of
Module No. Topic Lectures
UNIT -1
1.1 Scope and Importance of Business Economics 3
1.2 Production Possibility Frontiers 3
1.3 Business Cycle 3
1.4 Concept of efficiency 3
UNIT - II
2.1 Demand Analysis 3
2.2 Elasticity of Demand 3
2.3 Demand Forecasting 3
2.4 Law of Supply and Determinants 3
UNIT - III
3.1 Consumer Behavior 4
3.2 Law of Diminishing Marginal Utility 4
3.3 Types if Goods 4
UNIT - IV
4.1 Concept of Production 3
4.2 Law of Variable Proportion 3
4.3 Law of Returns to Scale 3
4.4 Producer’s equilibrium 3
UNIT -V
5.1 Pricing Policy and Methods 2
5.2 Kinds of Monopoly 2
5.3 Monopolistic competition 2
5.4 Oligopoly 3
5.5 Kinked Demand Curve 3
Total 60

Course Designer
Name: Dr. R. Sankaranarayanan
Assistant Professor of Commerce (Banking)
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w| 2 Marks
Course - 5| 8| w =
Code Course Title Category g o < = g
Foundation
26UCBFN11 MS OFFICE Course 2 2 | 25|75 |100
(SEC)(MCQ)

Course Objectives

Productivity Standard: As the world’s most used office suite, proficiency in these tools is a
non-negotiable skill in any professional setting.

It covers everything from professional report writing (Word) and complex data analysis
(Excel) to high-impact visual storytelling (PowerPoint).

It introduces how technology can streamline administrative tasks, ensuring accuracy and
efficiency in daily business operations.

UNIT Contents No. of
Hours
I Introduction - Workings with Windows - Opening; Switching and 6
Closing -Introduction to MS - Word.
I MS- Word Applications - Using shortcut bar, creating a word document 6
-moving, correcting and inserting text, editing and printing.
I Undo and Redo features - spell checking - Inserting page numbers - 6
Headers and footers - Using tables and graphics.
v MS - Excel - spread sheet - functions - formatting text and 6
numbers —creations enhancing and printing a chart.
Vv Power Point - Basics - Creating, Presentations - working with text - 6
working with graphics - Animation - Slide shows.
Total 30
Course Outcomes Knowledge
Level
Cco On completion of this course, students will
1 Remember the MS Word K1,K2,K3,K4
2 Apply the knowledge MS -word application K1,K2,K3 K4
3 Analyse the various aspects of feature of MS-Word K1,K2,K3,K4
4 Evaluate the parameters in. MS - Excel K1,K2,K3,K4
5 Create a Power point in MS-Word K1,K2,K3,K4
K1-Knowledge, K2-Understand, K3-Apply, K4- Analyze
Textbooks
1 Vasanthi Ramanathan, Computer Application in Business- 1 Meenakshi
' Pathippagam, 4/593, Vandiyur main road, Madurai. 625020. First Edition
9 K. Mohan Kumar and Dr. Raj Kumar, Computer Application in Business, Tata-
' McGraw Hill publication, Company Limited, New Delhi. Second Edition
Reference Books
1 P. Rizwan Ahamed, Computer Application in Business, Margham Publication,

Chennai, First Edition.
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Mapping with Programme Outcomes

COo /PO PO1 P02 PO3 P04 PO5
Cco1 3 2 3 3 3
C0o2 3 2 2 3 3
C0o3 3 2 3 3 3
Cco4 3 2 3 3 3
CO5 3 2 3 3 3
Strong-3  Medium-2 Low-1
Level of Correlation between PSO’s and CO’s
CO /PSO PSO1 PS02 PS03 PS04 PSO5
CcOo1 2 3 3 2 2
C0o2 2 3 3 2 2
C0o3 2 3 3 2 2
Cco4 2 3 3 2 2
CO5 3 3 3 3 2
Strong-3  Medium-2 Low-1
COURSE CONTENTS AND LECTURE SCHEDULE
. No. of
Module No. Topic Lectures
UNIT -1
1.1 Introduction to MS - Word. 2
1.2 Workings with Windows 2
1.3 Opening; Switching and Closing Windows 1
1.4 Shortcut Keys 1
UNIT - II
2.1 MS- Word Applications 2
2.2 Using shortcut bar, creating a word document 2
2.3 Moving, correcting and inserting text, editing and printing. 1
2.4 Content of MSWord 1
UNIT - III
3.1 Undo and Redo features 2
39 Spell checking - Inserting page numbers -Headers and 9
' footers
3.3 Using tables and graphics 2
UNIT - IV
4.1 Introduction to MS - Excel 2
4.2 Introduction to Spreadsheet 1
4.3 Types of Charts 1
4.4 Functions keys in MS Excel 1
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4.5 ‘ Shortcut Keys in MS Excel. 1
UNIT -V
5.1 Introduction to Power Point 2
5.2 Animation 1
5.3 Slideshow 1
5.4 PowerPoint Presentation 1
5.5 Insert and Delete Slide. 1
Total 30

Course Designer
Name: Dr. S. Thowfeek Khan
Assistant Professor of Commerce (Banking)
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" " Marks
Course . 5 E . _
Code Course Title Category é 3| < i g
aueshl&g H1dlp — 11
26UCBLL21 oyIaIevs Garaiten Language - 11 6 3 |25 |75 100

Course Objectives

To play a leading role in the development of ideas that shape the worlds ofoffice management,
prepare future leaders of business, education, and public service around the world by
delivering the highest quality education to a large and diverse group of graduate and
undergraduate students as well as to practicing executives, and Maintain an enduring,
mutually enriching and intellectually stimulating relationship with our distinguished alumni

and with the

community of leading management practitioners around the world.

UNIT

Contents

No. of
Hours

SIVIMGVSELD - O\LITH6T, (Q)VEHFETLD,(LPSFWFFHILD YavIaievd GLDeVTesTEn LD
- QWSFERTLD, LY LILIGHL & FapIFHaT, Lenilsar eyeaievs Goewrers - planev,
S@HFar, UFeT -  Iaews Yol — fleTEsld,  (R)eVsHHeRTLD-
YLOLILIGT UeDFBFHAT - aUfleFYeLOLIL|(Lpewm, NeOSTFTT LOLIL|(LPOD,
aflens UwiLpedn® G YMLILILPEOD - Y QUMHLPGHDEILD —
QY LILIGHL. FmIF6eT, (LPEFWSGaD, Crrssmser, ewwWLiLHSSLILIL L
L6t LITaUeTsSSLILIL L LIes aivss &G h-Iaevd HeLoLiLs
DL LD - YVIVS QUDFHET - FDBS Y AUIGVELD, FH6st] e IGVSELD.

18

11

VIS OSTL fLFHeT 2 PLSS ODID 2 PUSP-yCum 19 FTeaTSew
@fLiger eoL_Lieogl L g-Ceumri(y L9gr@mi-jenLi FNLUMISS - $Haicd ClGmL_[Ly
Guenestenio- QOFTL_[L aUeeTWLH-FFH0I6D CSTL_JL| QUHGTW OeDLDOLIL|SET
LPMILD B (LPODEHT-GHaIe0 0FTL L CFweupempullesT LpERWSSHIQILD -
$saucd OB L) sl saer-0smfleom 1 parCGarmnssred Osm_gLsefer
LIWGHTSET - VIS 9 @hFev CFemeusar o aT Lpmih Gleual eTeuenLoLis] -
9 @HFeV UNHFLILI(BSS V.

18

II

Carull_e -uewllsal @G IBVGEISaT, LITGUTL (H (LPeODIHET, FGTI6IEI% 6T,
Ca T B (LpeODSHATLIGH Lp W (LP G D& 6iT-, BTG T(LP DD H G, e LD WS BHTLIL| (LpeO D,
ugauerssLiuL’ L GarLiL wpewp, (PSHGOILIL L L auenenst SWIflssed -
Qumrmer, CrrssmEIS6r LPODWELLLILIGT UIHSHET LISGHLPGHDWGLDLIL] -,
Qeualg0siluys oL (wpepwedioliy, BloOWES  (LLEODWGHLOLIL,
O\ FmBIGHSH L DL (LD WGHLDLIL.

18

IV

IVIMVS  QUIBFIEISGT, LOPDILD FISEIEISGT - GlLITHaT, gs&rmwam?
G®ODUTHIEHET, YNIUVSH &F(HalHear @ggg@g@uug‘m@ (506757 FaesTss
G?@Jmm_q_lu STINEOT;, -  HYVUVS @u_@@gw&m LD‘I_DQ_ILD SIS
2 LIS JGRTEISH G- eVIeU6VE QUWIBFIBISET LOHMILD O LI%HTCSIEIFET- ST eVVS
Gl apovrd FAOFIYL wpewp- 16 g Gt m GFwedpenm
eresflwed G’ m QFwuepern HYaiews QuBHIEIG6T @)w b Im%ef 68
UHEHFH AT

18

IVIVE YPFEmassar - Oumimer, Crresd, NS (penser; <mlsendsuller
UMSEHAT - FISTIGHT YWGe®H, FLiL] YDEMSE, (LPODWTET D%,
(LPEODFTIT WS, ClGTLHD BIL LIS B ESH, Fnl L 5156165 P56,

18

Total

920

Course Qutcomes | Knowledge

311 16t Academic Council Meeting — 23 February 2026




HAJEE KARUTHA ROWTHER HOWDIA COLLEGE, (Autonomous)
Re-Accredited with A++ Grade by NAAC (34 Cycle)

Level
Cco On completion of this course, students will
QIIvE GLoeTesTenLD 6TeTLIGI L L LA 6D, Q@LPEIFEHLOLIL], FHaUGD
1 ufwapoLd, yeient LgToALiL wppib Uesiwmeri Gevresrenwuller | K1,K2,K3,K4
eLpeVLD BlmI6UesTS B 6T CFWGOB D6t 2 W isggIh CFwedLpemD.
VI E CLOGUTESIEHLD LITL_LD CLPGULD LDTERTCUTHGT eV 6UHS F)6uT
eioLiLy, OCFw®UTHS6ET, UMSHT, LIGRIGET OPMILD FLpHd S eD
2 s une ©fsa  oPfs.  Bpaseal  uwaL@sss | <LKEKIKE
S MIF 0\ ETOT TFH 6T,
5% Goerestenlp LIML LD eLPGULD LOTERTOUISHET BIGUNGT F(HS5HI%6T,
QUGNESHET, CLPGVEIGZAT, LIWSTLUT(HFGT LOPMILD  Fpenlowrer S
3 G0 0 (pepsenear YWIBH B (Lpepuiled LIWSTLIRSSS K1,K2,K3,K4
FDMIF 0\ FTOT TFHGT.
QNIIVS QUIBSH TBISAT LITL_LD ELPGULD LOTGRTETHET eV 6 WHS 5 6D
LWETL (RO @)uIbS I51% 6T, 6D MBI6T UenHSET, LIWGTLITH ST LODMILD
4 OlFwed LpemmHear DWBG, B L_(LpemD ufeD LweTLI (%55 K1,K2,K3,K4
SDMIF O\ ETOTO TIHGT.
VIS  (LPEDFET LITL LD ELPGULD LDTGRTUTHAT eV UWEHSF 6T
AP (LPODEET,  FOL(LPEODEAT,  UMSFGT  LOOHMILD 6D mler
5 LIIGSTLIT(H) & 69 GIT Y WE BeOL_(Lpenm ufed LT (S S K1,K2,K3,K4
SDMIF 0\ FTOT TFFHGT.
K1-Knowledge, K2-Understand, K3-Apply, K4- Analyze
Textbooks
1 Dr. K. md;uwpsen oppid Dr. S. @pmiof, “oisvieueus Geurewtenin”, Merit India
' Publications, 2015
Reference Books
1. ‘Dr. V. gram,” oeveueus Goeorewiento”, Prasanna Publishers, 2009
Mapping with Programme Outcomes:
CO /PO PO1 P02 PO3 P04 PO5
Co1 3 3 3 3 3
CO2 3 3 3 2 3
CO3 3 2 3 2 2
CO4 3 2 3 3 3
CO5 2 3 2 3 2
Strong-3  Medium-2 Low-1
Level of Correlation between PSO’s and CO’s
CO /PSO PSO1 PS0O2 PS03 PS04 PSO5
Co1 3 3 3 3 3
CO2 3 3 3 3 3
CO3 3 3 3 3 3
CO4 3 3 3 2 3
CO5 3 3 3 2 3
Strong-3  Medium-2 Low-1
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COURSE CONTENTS AND LECTURE SCHEDULE

No. of

Module No. Topic Lectures

UNIT -1
VIUSBLD - CILITIH6T, QVESHGHRTILD, (LPSFNUISHIQULD;; I GVIeUGVS
GLoGuTesTEnLD - (Q)GVSFHERTLD, 919 LILIGHL & FnDIHGT, LIGSSEaT;
VIVE GLoGVTaT] - Blewov, $@&SHalT, LIcwilEal 9epalcvds 9
eLoLiL] — ITEHLD, @)VIHFERTLD, - &0 LDOLILIGIT 6165 H % GiT
uflenF eLoLIL|(LpeO D,
DIV CUGVSH(LPENDGHLD — LY LILIGDL FnDIFHET, (LpSHF WIS FH QLD
Crrasmisaer, oW iIL®SSLILIL L L6 LITaIeTSSSLILIL L
Liesst] Y aiauevsd %G (- e HeLoLIL|S S L LD, -
DV UGVF CUGHEFHGIT - BD S I QUFLD, F65T) 26V UGVHLD.

UNIT - 11
YV UNSSEHaUGD OIS TL_FL{ - Q)VSBHERTLD, (LpGH D GIT,
LggFeneasar oL a6 @hLpeGTLILI(NSSLILIL L 1oL dlweD,
Slemmeurl oL eSwed, augLilLmILD LDL_GOEHEH TS 6O WITGIHLD
(pevp,
9 GHF HYGILILLD FIeODUIGT LIcSHFBaT,, 2 @hFed Hieomuiled
LweTL R @S sisaer LFGeupSetfer LgTofiiL) —
DVIUGVSLI LILG aUBIS6T - CHIESEIFET, LILIGTSGT, GUHEHEET, -
U eumigefest s RHLILITG — QST 61(LpgI Ol LImTpaT,.

UNIT - III

CarLitld_ed - LicslEaT, &emTBVeTS6T, LITELUTL (B (LPenDSH 6,
Ferersiser;, CarLILTL B (LpeDSET - LIGHL W (LPEHMDHGET,
BfTLPO DS 6T, LW SBHTLILI(LpedD, LITeUTHELILIL L GHTLILY
WOD; WPSPDGSBILIL| L L_eUeHewT SLTHS S
Qumaper, CrIEsmISeT; (LPeODWEHLOLILIGT 61D G -
3.2 LS LpenpwaenioLiL], Gleueis sy o e (peopuienLoLiLy, 9
Blewevg s (LpempwenLoLiL], ClFmI G H DL WL (LpEODWIGHLOLIL].
UNIT - IV
YIUGVS QUWIBF TBIF6T; LoPMILD FISGSTBIGET - Ol LITIH6T,
4.1 BRTGHLOFGIT, (&M LIT(HEET, &Y 6UVE &(hailHenar 9
G508 B LILISD G (LT Sauesss Goueniiy w &myesilser;
YIUVS QUIBF IEIFNGT euensdsal- $L 0L (LpsgiLl GlLimplsar,
4.2 BH6V 6T(HSGLD QIS TLD,;, 9@haFev Liflalled LiwieTL(hLd 9
QuprmIseT, gl L eS)HLD QuBHILD - HewflLiG)LImD.
UNIT -V
ANVF DG ESHET - OLITher, CBTEsL, aIP) (LpeO DS 6T,
9 MW% S UNGT 6L FHSGIT - FIISTTGHT I DEeDSH, ADLIL| 9 DBFe0s,
(LPEOD W TGT HYWFEeS, (LPEODFTIT 3 1)% 6%, 0)HTLleD
BIL ISP E®S, Tl L B156f6T DH%e0%

Total 90

1.1

1.2

2.1

2.2

3.1

5.1

5.2

Course Designer

Name: Dr. N. THAHIRA
Head& Associate Professor of Commerce (Banking)
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w| @ Marks
Course : 5| 8| w =
Code Course Title Category é 3| < = g
26UCBCC21 FINANCIAL ACCOUNTING - 11 Core - 111 4 | 4 25|75 100

Course Objectives

To facilitate the understanding of accounting in general understanding of accounting work
of a higher order from the fundamentals of financial accounting to the advanced level.
Intermediate concepts for assets, liabilities and stakeholders’ equity ina concise and clear
manner, develop skill related problem solving and critical thinking.

UNIT Contents No. of
Hours
Depreciation Accounting — Depreciation — Concept - Causes -
I Need - Basic Factor - Methods - Straight Line - Written Down 12
Value - Annuity - Insurance Policy Method - Sinking Fund Method
Accounts of Non-trading organizations - Items peculiar to Non-
trading organizations - meaning and treatment - Final Accounts of
11 Non-trading organizations - Preparation of Receipts and Payments 12
Account, Income and Expenditure account and Balance Sheet of
Non-trading organizations
Insurance Claims - Meaning - Need for insurance - Types of fire
1 insurance policies - Loss of stock policy - Loss of profit policy - 12
Applicationof Average Clause (Simple problems only).
Consignment Accounts - Invoicing goods at cost price -Performa
invoice price - Valuation of unsold stock - Loss of Stocks -
v Accounting treatment Normal Loss and Abnormal Loss. Joint 12
Venture Accounts - Recording in individual venture’s books -
Recording in separate set of books.
Average due date - Calculation of due date based on holidays
v intervention- Interest calculation - Account Current- Meaning - 12
definition - Procedure for calculating days of interest - Preparation
of account current - Product method- Red- ink Interest
Total 60
Course Outcomes Knowledge
Level
co On completion of this course, students will
1 Determine the useful life and value of the depreciable asset K1, K2,K3
2 Prepare the Final Account of Non- Trading Organisation K1, K2,K3
3 [llustrate the Insurance Claims for the Firm K1, K2,K3,K4
4 Understand the nuances of Consignment and joint venture K1, K2,K3,K4
5 glel:l{r;g;ltstrate and make use of Average due date and Account K1, K2,K3,K4

K1-Knowledge, K2-Understand, K3-Apply, K4- Analyze

Textbooks
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1. S.P.Jain & K. L. Narang, Advanced Accountancy, Kalyani Publishers,2020.

2. T.S. Reddy & A. Murthy, Advanced Accountancy, Margham Publishers,2019.

Reference Books

R.L. Gupta & Radheswamy, Advanced Accountancy, Sultan Chand & Sons pvt. Ltd

1 2005.
2 Maheshwari & Maheshwar, Advanced Accountancy, Vikas Publishing House Pvt.
' Ltd 2005.
e-Resources
1. \ https://www.slideshare.net/mcsharmal /accounting-for-depreciation-1
Mapping with Programme Outcomes
Co /PO PO1 P02 PO3 P04 PO5
Cco1 3 3 3 3 3
C02 3 2 3 3 3
C0o3 3 3 2 3 3
CO4 3 3 3 2 3
CO5 2 2 3 2 3
Strong-3 Medium-2 Low-1
Level of Correlation between PSO’s and CO’s
CO /PSO PSO1 PSO2 PS03 PS04 PSO5
Cco1 3 3 3 3 3
CO2 3 2 3 3 2
C0o3 3 3 2 3 3
CO4 3 3 3 2 3
CO5 2 2 3 2 2
Strong-3  Medium-2 Low-1
COURSE CONTENTS AND LECTURE SCHEDULE
. No. of
Module No. Topic Lectures
UNIT -1
11 Depreciation Accounting — Depreciation - Concept - Causes - 3
Need - Basic Factor
1.2 Straight Line Method 3
1.3 Written Down Value Method 3
1.4 Annuity Method 3
UNIT - 11
21 Accounts of Non-trading organizations - Items peculiar to 3
) Non-trading organizations - meaning and treatment -
Final Accounts of Non-trading organizations - Preparation of
2.2 : 3
Receipts and Payments Account,
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23 Income and Expenditure account and Balance Sheet of 3
' Non-trading organizations
2.4 Format of Income and Expenditure Account 3
UNIT - III
31 Insurance Claims - Meaning - Need for insurance - Types of 4
' fire insurance policies
3.2 Loss of stock policy, Loss of profit policy 4
3.3 Application of Average Clause. 4
UNIT - IV
4.1 Consignment Accounts - Invoicing goods at cost price 2
4.2 Performa invoice price 2
4.3 Valuation of unsold stock - Loss of Stocks 2
4.4 Accounting treatment Normal Loss and Abnormal Loss 3
A4S Joint Venture Accounts - Recording in individual venture’s 3
] books
UNIT -V
5.1 Average due date 2
5.2 Calculation of due date based on holidays intervention 2
5.3 Interest calculation 2
5.4 Account Current- Meaning - definition 3
c 5 Procedure for calculating days of interest - Preparation of 3
account current
Total 60

Course Designer
Name: Dr. M. KAJA MOHIDEEN
Assistant Professor of Commerce (Banking)
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" Marks
Course £ = —_
Course Title Category - R R
Code = 5| S| B B
26UCBCC22 BUSINESS MANAGEMENT Core -1V 4 4 | 25 | 75| 100

Course Objectives

This subject revolves around the four fundamental functions of management: Planning,
Organizing, Leading, and Controlling. It teaches how to effectively coordinate human, financial,
and physical resources to achieve organizational goals. It provides the framework for
decision-making and navigating the complexities of a competitive corporate environment.

UNIT Contents No. of
Hours

Introduction to Management

Meaning- Definitions - Nature and Scope - Levels of Management -
Importance - Management Vs. Administration - Management: Science
| or Art -Evolution of Management Thoughts - F. W. Taylor, Henry 12
Fayol, Peter F. Drucker, Elton Mayo - Functions of Management--
Trends and Challenges of Management. Managers - Qualification-
Duties & Responsibilities.

Planning
Planning - Meaning - Definitions - Nature - Scope and Functions -
Importance and Elements of Planning - Types - Planning Process -

L Tools and Techniques of Planning - Management by Objective (MBO). 12
Decision Making: Meaning - Characteristics — Types - Steps in Decision
Making -Forecasting.

Organizing
Meaning - Definitions - Nature and Scope - Characteristics -

I Importance - Types - Formal and Informal Organization - Organization 12

Chart - Organization Structure: Meaning and Types -

Departmentalization- Authority and Responsibility - Centralization
and Decentralization - Span of Management.

Staffing

Introduction - Concept of Staffing- Staffing Process - Recruitment -
Sources of Recruitment - Modern Recruitment Methods - Selection
IV Procedure - Test- Interview- Training: Need - Types- Promotion - 12
Management Games - Performance Appraisal - Meaning and Methods -
360 degree Performance Appraisal - Work from Home - Managing
Work from Home [WFH].

Directing

Motivation -Meaning - Theories - Communication - Types - Barriers
to Communications - Measures to Overcome the Barriers. Leadership -
\' Nature - Types and Theories of Leadership - Styles of Leadership - 12
Qualities of a Good Leader - Successful Women Leaders - Challenges
faced by women in workforce - Supervision.

Co-ordination and Control
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Co-ordination - Meaning - Techniques of Co-ordination. Control -
Characteristics - Importance - Stages in the Control Process -
Requisites of Effective Control and Controlling
Techniques - Management by Exception [MBE].

Total 60
Course Outcomes Knowledge
Level
Cco On completion of this course, students will K1,K2,K3,K4
1 Demonstrate the importance of principles of management. K1,K2,K3 K4
9 Paraphra.se t.he importance of planning and decision making in K1.K2,K3 K4
an organization.
3 Comprehend the concept of various authorizes and K1.K2,K3,K4

responsibilities of an Organization.

4 Enumerate the various methods of Performance appraisal K1,K2,K3,K4

Demonstrate the notion of directing, co-coordination and

5 _ K1,K2,K3,K4
control in the management.
K1-Knowledge, K2-Understand, K3-Apply, K4- Analyze
Textbooks

1 Gupta.C.B, -Principles of Management-L.M. Prasad, S.Chand& Sons Co. Ltd, New

' Delhi.
9 Dinkar Pagare, Principles of Management, Sultan Chand & Sons Publications, New

' Delhi.

Reference Books

1. K Sundhar, Principles of Management, Vijay Nichole Imprints Limited, Chennai

Harold Koontz, Heinz Weirich, Essentials of Management, McGraw Hill, Sultan

2 Chand and Sons, New Delhi.
e-Resources
1. \ www.mbaofficial.com
Mapping with Programme Outcomes
CO /PO PO1 P02 PO3 P04 PO5
CO1 3 2 2 3 3
C02 3 2 3 3 2
C0o3 3 2 2 3 2
CO4 3 2 2 3 2
CO5 3 2 3 3 2
Strong-3  Medium-2 Low-1
Level of Correlation between PSO’s and CO’s

CO /PSO PSO1 PSO2 PS03 PS04 PSO5
CO1 3 2 2 3 3
C02 3 2 3 3 2
C03 3 2 2 3 2
CO4 3 2 2 3 2
CO5 3 2 3 3 2
Strong-3  Medium-2 Low-1
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COURSE CONTENTS AND LECTURE SCHEDULE

. No. of
Module No. Topic Lectures
UNIT -1
1.1 Introduction to Management 3
1.2 Management Vs. Administration 3
1.3 Trends and Challenges of Management. 3
1.4 Managers - Qualification- Duties & Responsibilities. 3
UNIT - 11
2.1 Planning - Meaning - Definitions - 3
Nature - Scope and Functions - Importance and Elements of
2.2 . : 3
Planning - Types - Planning Process -
Management by Objective (MBO). Decision Making:
2.3 ; e 3
Meaning - Characteristics
2.4 Types - Steps in Decision Making —Forecasting. 3
UNIT - III
3.1 Meaning and Definition of Organizing 4
3.2 Authority and Responsibility 4
3.3 Span of Management 4
UNIT - IV
4.1 Concept of Staffing 1
4.2 Staffing process 2
4.3 360 degree Performance Appraisal 3
4.4 Work from home 3
4.5 Managing Work from Home [WFH]. 3
UNIT -V
5.1 Directing Motivation -Meaning - Theories - Communication 3
5.2 Barriers of Communication 1
5.3 Qualities of a Good Leader 2
5.4 Challenges faced by women in workforce 3
5.5 Stages in the Control Process 3
Total 60

Course Designer
Name: Dr. H. ANIS FATHIMA
Assistant Professor of Commerce (Banking)
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" Marks
=
Course Code Course Title Category T | 2 g = | s
Pt e y— = =)
26UCBCC23 COMMERCIAL BANKING Core-V 4 | 4 12575100

Course Objectives
At its core, this subject explains how banks act as a bridge between savers with surplus funds
and borrowers who need capital. It covers the mechanics of lending, asset-management, and
how banks mitigate risks like bad loans (NPAs). It looks at the shift from traditional brick-
and-mortar banking to digital ecosystems involving UPI, mobile banking, and global trade
finance.

UNIT Contents No. of
Hours
Banking -definition-function of commercial banks - commercial
I banks and economic development - commercial banking systems - 12
unit banking - branch banking - industrial banking.
Indian banking system structure of commercial banks - co-
operative banks, regional and rural banks and development banks -
II nationalization of major commercial banks - reasons and 12
achievements - critical evaluation of their performance - recent
trends in Indian banking.
Deposit mobilization by commercial banks - different types of bank
deposits — deposit mix - trend and growth of bank deposits in 12
I India - factors affecting deposit levels - competition from Non-
Banking financial intermediaries.
Commercial banks and creation of credit- principle of sound
IV lending - forms of advances: cash credit, overdrafts and loans and
advances against work in progress - purchasing and discounting 12
bills.
Investment policy of commercial banks - asset structure - cash
\ balances - money and call and short notice - short term bill
advances. Investments in Government and other securities - 12
liquidity of commercial banks - factors affecting liquidity and
liquidity rules in India.
Total 60
Course Outcomes Knowledge Level
Cco On completion of this course, students will
1 Outline the functions of commercial banks. K1, K2
2 Explain the structure of commercial banks. K1, K2
Analyze the ways to control the factors affecting deposit
3 levels. K1, K2
4 Explain the concepts creation of credit and principles of K1 K2 K3.K4
sound lending. AT
5 Critique the investment policies of commercial bank. K1,K2,K3,K4

K1-Knowledge, K2-Understand, K3-Apply, K4- Analyze
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Textbooks
1 Holden James Mines, The Law & Practice of Banking, Pearson Higher Education,
. United Kingdom, 1990, 5th Edition.
2 Tannnan M.L., Banking Law & Practice in India, Lexis Nexis Butter worth’s
. Wadhwa, Nagpur, 2010, 23rd Edition.
Reference Books
1 Sundharam & Varshney, Banking Theory Law & Practice, Sultan Chand & Sons,
' New Delhi, 2020 Edition.
Dr. O.P. Gupta & Santhosh Kumari Gupta, Banking Law & Practice in India,
2, Sahitya Bhawan Publications, Agra, 2019, edition.
e-Resources
1. \ https://nlist.inflibnet.ac.in/search /Search2Record/10.1093_wbro_lkx003
Mapping with Programme Outcomes
CO /PO PO1 P02 PO3 P04 PO5
co1 3 2 3 2 3
co2 2 1 3 3 3
Cco3 3 2 3 1 3
co4 3 2 3 2 3
CO5 3 1 3 2 3
Strong-3  Medium-2 Low-1
Level of Correlation between PSO’s and CO’s
CO /PSO PSO1 PS02 PS03 PS04 PSO5
Cco1 3 2 3 2 3
CO2 2 1 3 3 3
Co3 3 2 3 1 3
CO4 3 2 3 2 3
CO5 3 1 3 2 3
Strong-3  Medium-2 Low-1

COURSE CONTENTS AND LECTURE SCHEDULE

. No. of
Module No. Topic Lectures

UNIT -1

1.1 Banking -definition 3

1.2 Functions of Commercial banking 3

1.3 Branch banking 3

1.4 Industrial banking 3
UNIT - 11

2.1 Indian banking system structure of Commercial banks 3

2.2 Critical Evaluation of their Performance 3
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2.3 Nationalization of major commercial banks
2.4 Recent trends in Banking Sector
UNIT - 111
3.1 Types of bank Deposit 4
3.2 Factors Affecting Deposit Levels 4
3.3 Competition from Non-Banking financial intermediaries. 4
UNIT - IV
4.1 Commercial banks and creation of credit 2
4.2 Principles of Sound Lending 2
4.3 Forms of Advances 2
4.4 Cash Credit and Overdraft 2
4.5 Purchasing and discounting bills. 4
UNIT -V
5.1 Investment policy of commercial banks 1
5.2 Asset Structure 2
5.3 Cash balance 3
5.4 liquidity of commercial banks 3
5.5 Factors affecting liquidity and liquidity rules in India. 3
Total 60

Course Designer
Name: Dr. M. Kaja Mohideen
Assistant Professor in Commerce (Banking)
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» Marks
2| £
Course Code Course Title Category T 3 g <3 Tg
S|E| 3|8 ¢8
ot
ECONOMIC DEVELOPMENT OF Generic
26UCBGE21 INDIA Elective - II 3 | 3| 25| 75| 100

Course Objectives

This subject tracks India's journey from an agrarian society to a rapidly growing global
economic powerhouse. It examines the impact of five-year plans, liberalisation (1991), and
modern reforms like GST and Digital India on the national GDP. It addresses critical issues
such as poverty alleviation, infrastructure gaps, and the transition toward a sustainable,
inclusive economy

UNIT

Contents

No. of
Hours

Economic Development and Growth

Meaning & Definition - Concepts of Economic Growth and
Development. Differences between Growth and Development.
Measurement of Economic Development: Per Capita Income, Basic
Needs, Physical Quality of Life Index, Human Development Index and
Gender Empowerment Measure- Factors
affecting Economic Development

I

Classification of Nations on the basis of development
Characteristics of Developing Countries and Developed C ountries -
Population and Economic Development- Theories of Demographic
Transition. Human Resource development and Economic
Development

111

National Income
Meaning, Importance, National Income -Concept, types of
measurement, Comparison of National Income at Constant and
Current Prices. Sectorial Contribution to National Income. National
Income and Economic Welfare

IV

Public Finance

Meaning, Importance, Role of Public Finance in Economic
Development, Public Revenue-Sources, Direct and Indirect taxes,
Impact and Incidence of Taxation, Public Expenditure- Classification
and Cannons of Public Expenditure, Public Debt- Need, Sources and
Importance, Budget-Importance, Types of Deficits -
Revenue, Budgetary, Primary and Fiscal, Deficit Financing.

Money Supply
Theories of Money and Its Supply, Types of Money-Broad, Narrow and
High Power, Concepts of M1, M2 and M3. Inflation and Deflation -
Types, Causes and Impact, - Price Index- CPI and WPI, Role of Fiscal
Policy in Controlling Money supply

Total

45

Course Qutcomes \ Knowledge Level
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Cco On completion of this course, students will
1 Elaborate the role of State and Market in Economic K1.K2,K3 K4
Development
2 Explain the Sectorial contribution to National Income K1,K2,K3,K4
3 [llustrate :fmd Compare National Income at constant and K1.K2,K3.K4
current prices.
4 Describe the canons of public expenditure K1,K2,K3,K4
5 Understand the theories of money and supply K1,K2,K3 K4
K1-Knowledge, K2-Understand, K3-Apply, K4- Analyze
Textbooks
1. Dutt and Sundaram, Indian Economy, S.Chand, New Delhi
2. V.K. Puri, S.K. Mishra, Indian Economy, Himalaya Publishing house, Mumbai
3. Ramesh Singh, Indian Economy, McGraw Hill, Noida.
4. Nitin Singhania, Indian Economy, McGraw Hill, Noida.
5. Sanjeverma, The Indian Economy, unique publication, Shimla.
Reference Books
1. GhatakSubrata : Introduction to Development Economics, Routledge
Publications, New Delhi.
) Sukumoy Chakravarthy : Development Planning- Indian Experience, OUP,
' New Delhi.
3. Ramesh Singh, Indian Economy, McGraw Hill, Noida.
4. Mier, Gerald, M : Leading issues in Economic Development, OUP, New Delhi.
5 Todaro, Micheal P : Economic Development in the third world, Orient Longman,
' Hyderabad
Mapping with Programme Outcomes
CO /PO PO1 P02 PO3 P04 PO5
CcO1 3 2 2 3 2
CO2 3 2 3 3 2
CO3 3 2 3 3 2
CO4 3 2 3 3 2
CO5 3 2 3 3 2
Strong-3  Medium-2 Low-1
Level of Correlation between PSO’s and CO’s
CO /PSO PSO1 PS02 PS03 PS04 PSO5
co1 2 2 2 2 2
C02 2 2 2 2
Cco3 2 2 2 2 2
C04 2 2 2 2 2
COo5 2 2 2 2 2
Strong-3  Medium-2 Low-1

COURSE CONTENTS AND LECTURE SCHEDULE
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. No. of
Module No. Topic Lectures
UNIT -1
1.1 Concepts of Economic Growth and Development 3
1.2 Difference between Growth and Development 2
1.3 Per Capita Income 2
1.4 Factors Affecting Economic Development 2
UNIT - 11
21 Characteristics of Developing Countries and Developed 3
Countries
2.2 Population and Economic Development 2
2.3 Theories of Demographic transition 2
2.4 Human Resource Development 2
UNIT - III
3.1 Meaning of National Income 3
3.2 Types of National income 3
3.3 Concept of national Income 3
UNIT - IV
Classification and Cannons of Public Expenditure, Public
4.1 2
Debt
4.2 Need Source and Importance 1
4.3 Public Revenue-Sources 2
4.4 Direct and Indirect taxes 2
4.5 Budgetary, Primary and Fiscal, Deficit Financing. 2
UNIT -V
5.1 Theories of Money and Its Supply 2
5.2 Types of Money Supply 1
5.3 Price Index 2
5.4 CPI and WPI 2
55 Role of Fiscal 9
Policy in Controlling Money supply
Total 45

Course Designer
Name: Dr. R. SANKARANARAYANAN
Assistant Professor of Commerce Banking
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w| © Marks
Course . 5| 8| w =
Code Course Title Category é 3| < = g
ADVERTISING AND Generic
26UCBGE22 SALESMANSHIP Elective - 111 312 |25|75/100

Course Objectives

This field focuses on the psychology of influencing consumer behavior, moving them from
initial awareness to a final purchase decision. It explores how to craft compelling messages
that differentiate a brand in a crowded marketplace. Beyond just "selling," it emphasizes the
personal touch required to build long-term trust and customer loyalty.

UNIT Contents No. of
Hours
Advertising - Definition - Meaning - Advertisement - Advertising -

I Publicity - Salesmanship - Objectives and functions of advertising - 9
importance of Advertising in Modern Marketing - types -
characteristics.

Advertising merits and demerits - Media - types - indoor - outdoor -

11 direct - promotional - merits and demerits - factors to be considered 9
in selecting media - advertising appeal.

I Characteristics of good advertising copy - Preparation of Advertising
copy - types — Advertising agencies and its role. 9
Buyers Behaviour and motives - theories of buyer behaviour -

IV importance of personal selling - cost of personal selling - AIDA model 9
of selling - Types of sales persons
Qualities of successful sales person to consumer services - sales

Vv territories and quota’s - problems in selling with particular reference 9
to India - reports and documents sales Manual, Order books, Cash
Memo, Tour Diary, Daily and Periodical reports.

Total 45
Course Outcomes Knowledge
Level
Cco On completion of this course, students will

1 Elaborate the role of Advertising and Salesmanship K1,K2,K3,K4

2 Explain the types of media, factors considering selecting media. K1,K2,K3,K4

3 Describe the characteristics of good advertising copy and types K1,K2,K3,K4

4 Describe the theories of behaviour K1,K2,K3,K4

5 Understand the sales reports and documents K1,K2,K3,K4

K1-Knowledge, K2-Understand, K3-Apply, K4- Analyze
Textbooks
1 P. Saravanavel & S, Sumathi, Advertising & Salesmanship, Margham Publications,
' New Delhi (2012 Reprinted 2023)
) S.A. Chunawalla, Advertising, Sales and Promotion Management, Himalaya
' Publishing House (2021).
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Reference Books

1 R.S.N. Pillai & V.Bhagavathi, Salesmanship,(Principles & Practice) S. Chand &
' Company Ltd, New Delhi.(2000)
2. C.B. Gupta, Advertising and Personal Selling, Sultan Chand & Sons (2021)
Mapping with Programme Outcomes
COo /PO PO1 P02 PO3 P04 PO5
Cco1 3 2 2 3 2
C0o2 3 2 3 3 2
C0o3 3 2 3 3 2
C04 3 2 3 3 2
CO5 3 2 3 3 2
Strong-3 Medium-2 Low-1
Level of Correlation between PSO’s and CO’s
CO /PSO PSO1 PS02 PS03 PS04 PSO5
Cco1 2 2 2 2 2
C0o2 2 3 2 2 2
C0o3 2 2 2 2 2
Cc04 2 2 2 2 2
CO5 2 2 2 2 2
Strong-3  Medium-2 Low-1
COURSE CONTENTS AND LECTURE SCHEDULE
. No. of
Module No. Topic Lectures
UNIT -1
1.1 Advertising and publicity 3
1.2 Salesmanship objectives, functions 2
1.3 Importance of Advertising in Modern Marketing 2
1.4 Types and Characteristics 2
UNIT - II
2.1 Merits and demerits of advertising 2
2.2 Types of Media 3
2.3 Merits and demerits of Media 2
2.4 Advertising appeal 2
UNIT - III
3.1 Characteristics of good advertising copy 3
3.2 Preparation and types of advertising copy 3
3.3 Advertising agencies and its role 3
UNIT - IV
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4.1 Buyers Behavior and Motives 1
4.2 Theories of Buyer Behavior 2
4.3 Importance of Personal Selling 2
4.4 AIDA model of selling 2
4.5 Types of sales persons 2
UNIT -V
5.1 Qualities of successful sales person 1
5.2 Sales territories and quotas 2
5.3 Reports and documents of sales manual 2
5.4 Order Books, Cash Memo, Tour Diary 2
5.5 Daily and Periodical reports 2
Total 45

Course Designer
Name: Dr. H. Anis Fathima
Assistant Professor of Commerce (Banking)
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